How Nvara Media helped to increase Sales
Revenue by 1644% in 20 months?

Jewellery Industry - Case Study



Challenges

Our Client is one of the [Gpio)
JIBWEIERY companies in India
with over 90 years of existence in
the industry. The group has ({3
jewelry retail shops across South
India and more than 2000
employees. The group has b5

business verticals and as of 2022
the turnover is [AHblf&; INR.

Nvara was associated with 1 of
the GIBUSINESSIVEREICALS]that
exist in the Jewellery group and is
concerned with 18 retail
branches, to help them in
increasing their digital presence

via SEO, Blogging, Social Media

Management, PPC, and GMBs.
The main objective was to
organically attract more
audiences to the website/online
e-commerce store.

1.

Huge competltlxon among
within the
JeweUlery group for the
brand & non-brand
keywords, SEQ, and
website ranking.

architecture.

EESSIOFGARIENTANHE on the

website.

A Ed i ldcount in the
existing website.




Challenges deep-dive

Challenge 1

Competition among
Brand Keywords

The biggest challenge was to
rank the brand keywords as
other websites (among the
verticals within the Jewellery
group) were ranking for the
same target keywords.

None of the non-brand
KEYWORISIFSRKEE in the top 100

results.

Challenge 2

Unstructured Website
architecture

The website had many 301 HTTP

status codes, 404 Effonpagesy
indexability issues, sitemaps,

. _EhbaGElgtechnical issues

which impacted the ranking ana
hampered any improvements.

Challenge 3

Zero or No SEO on the
website

Along with the other challenges
mentioned here, the website was
not search engine optimized. el
- SEQO Content,
Textual content, Meta titles, and
description on the pages,
standardized URLSs, Internal, and
Hyperlinks., which would result in
higher ranking and search results.




Challenges deep-dive

Challenge 5 Challenge 6

Challenge 4

Very Less Backlink Count

The [GTSNBEEKIRKS to the
website were NGEYIOW in

number.
The existing backlinks were

mostly JEt and had [0Vl
authority.

Indexability Issues

There was an indexability issue

with the website. NOlpagesWere|

Also, the Homepage was not
ranked for Brand keywords.

Less Organic Traffic

one of the general keywords

anked among the top 100

positions.

The site generated very less
traffic fromm some brand
keywords and other sources like

social media.




Solution

Since the [fiajoRobjectiVeNVastoldrivelmore
BFGANICErALtE to the website - the main

focus was on SEO.

We fanked brand Keywords among the top 3
positions since they were getting the most
traffic.

We ranked the website for high search volume
branded and non-branded keywords to improve
the organic traffic to the website.

We did a toxic audit and removed/resolved all
the issues with website structure, spam
backlinks, duplicate titles, and other technical
errors (301, 404 pages) using the Google Search
Console tool and reports.

We disabled the 'no-index" tag which had
discouraged search engines from indexing the
website.



Solution & Results

Organic Keywords

Monthly Organic Keyword Ranking

Organic Keywords Trend
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Total Organic Traffic

Website Traffic

August 2021 - April 2023

ihere is a total organic traffic of
3,58,937 visitors till April 2023.
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Total of 3,58,937
Organic visitors!




Solution & Results

Traffic
| | Baseline VS Present(April 2023)
Monthly Organic Traffic
There is 795% increase in organic traffic
August 2021 when compared to the month of April 2023.
Onganke Trafhc 3,196 2363 4274 48.60% 345 00:02:45 0.14% b !131.,15?.[1[]

April 2023

Behaviour Converslons [ comeice .
Avg Session Duralion E-commaence
Usars 4 Newlsen Sessioni Baunce Rate Pagan Seasion B e Tranaactani Fivitun
Organie Tafhe 27329 15,626 35,631 49.38% 4,16 00:03:26 0.15% 55 ?2,288,204.37

755% B in
Organic traffic!

Backlinks

August 2021

Baseline VS Present(April 2023)

On August 2021, we had a total of
/N | 102backlinks coming from 20

A N v domains.
chlinks 102 J_,J'I
[
R, . A, This also consisted of spam
klinks.
April 2023 packinks
- By the end of April 2023, we have
N/* | nearly 6.5 lakhs backlinks
"""""""" daoss from 1218 referring domains.

From 102 backlinks to 0.65million
Backlinks from 1218 referring
Domains!



Solution & Results

There Is a total sale of INR

14,90.69,705 over o
period of 20 months
Total Sales Revenue of August 2021 - April 2023
149.6 million INR in 20 |
Revenue & Conversion Rate
months
Revenue Transactions
?1 49,069,705 E-commerce Conversion Rate Transactions Avg. Order Value
00 0.05% 4,789 31,127.52
— Jl.LlJ skl | _L_ : : e .|_._Jmu; il | 1 s ..J_ Lo aadnii




Sales Transactions @ by (LYY Afrom

14,69,443INR (August 2021) to 2,26,88,204INR (April
2023)
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WWW.Nnvaramedia.com

Info(@nvaramedia.com +91 8126661652
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